Advertising

From the federal Competition Act;

74.01 (1) A person engages in reviewable conduct who, for the purpose of promoting, directly or
indirectly, the supply or use of a product or for the purpose of promoting, directly or indirectly, any
business interest, by any means whatever,

(a) makes a representation to the public that is false or misleading in a material respect;

(b) makes a representation to the public in the form of a statement, warranty or guarantee of the
performance, efficacy or length of life of a product that is not based on an adequate and
proper test thereof, the proof of which lies on the person making the representation; or

(c) makes a representation to the public in a form that purports to be

i.  awarranty or guarantee of a product, or
ii.  apromise to replace, maintain or repair an article or any part thereof or to repeat or
continue a service until it has achieved a specified result,

if the form of purported warranty or guarantee or promise is materially misleading or if there is no
reasonable prospect that it will be carried out.

From Ontario Regulation 941:

75. A Member or holder of a temporary licence, a provisional licence, a limited licence or a certificate of
authorization may advertise only,

(a) in a professional and dignified manner;

(b) in a factual manner without exaggeration;

(c) inamanner that does not directly or indirectly criticize a Member or holder or an employer of
a Member or holder; and

(d) without reference to or use of the professional seal of the Member or holder or the seal of the
Association.



